
Canadian Memory Fund (CCO) 2008-2009
Archival Community Digitization Program

FINAL REPORT
**Final report (except for indicators of reach and user satisfaction) as well as financial due no later than June 30th, 2009
PROJECT NAME: 

INSTITUTION: 

PROJECT URL: 
PROJECT SUMMARY

· details of digitization activities

· accomplishments

· success stories

· any specific problem(s) encountered

· description of any partnerships established 

INDICATORS OF INPUTS & OUTPUTS

Indicators of Inputs

a
Project funds provided by the Canadian Memory Fund

b
Project funds provided by the funded organization

c
Project funds (cash and in-kind) provided by partners other than the Canadian Memory

            Fund or the funded organization  (including the name of the organization)

Indicators of Outputs 

a
Average digitization costs per HTML page
b
Amount of Canadian Memory Fund funds used to develop content based on original French language material 

c
Language of availability and brief description of project
d
Number of the following types of digitized materials in total:  

e
Number and short description of learning materials (such as online lessons, teaching guides etc.) made available online (including a breakdown of original French vs. English language material) 

f
Indicate to which subject matters and grade levels the learning materials apply


History, Geography, Civics, grades 7-10.

g
Number, types and value of contracts and other agreements with third party 

           organizations to complete the project (including the names of the organizations)
PROMOTION

· Provide a copy of your promotional plan for your project. This should include a list of all promotional activities, samples of each activity where possible and a description of how you intend to measure the impact of each activity.

Indicators of Marketing Activities 

a
Number and description of audience needs assessment activities (proposed vs. 

           undertaken)

b
Number, description and effectiveness of activities undertaken to promote/market the

           project to the targeted audience 

Other required Information/Documentation

a
URL address of the project (French, English and other)

b
Specific URL where contribution of CCO, LAC, CCA is acknowledged.

c
Two (2) copies of all promotional materials developed in the course of the project, 

            including teachers' kits, lesson plans, media releases, newspapers articles, etc.

FEEDBACK

· In an effort of continuous improvement for program delivery we are seeking your feedback. Highlight the key points of your experience with the program administration. This includes program management, communication and the delivery of funds.

FINANCIAL

· As part of the final reporting process a Final Budget report must be provided after reception of the last payment.  The final budget template “Annex A - Final Budget Template 08-09” must be used. 
INDICATORS OF REACH AND USER SATISFACTION

**Indicators of reach and user satisfaction due no later than December 31th, 2009 

   Please use ANNEX B- CMF Performance Report which is available on the CCA Website at this address: http://cdncouncilarchives.ca/ACDP_08-09.html
to provide your data 
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